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Press Release 

ARTOTEL MART, THE NEW MERCHANDISE BUSINESS UNIT CONCEPT 

OF ARTOTEL GROUP 

 

Jakarta, August 2019 – ARTOTEL Group is proud to announce the development of the group’s integrated 

merchandise platform - ARTOTEL MART. As the merchandise business concept promoted by ARTOTEL 

Group, ARTOTEL MART continues to promote Indonesia’s contemporary art through collaborating with 

Indonesian young artists to produce and sell various of art merchandise.  

 

ARTOTEL MART will display various sort of art merchandise, including products uniquely crafted by the 

ARTOTEL Group team as well as consignment cooperation with artists and creative industry players. One of 

ARTOTEL MART brands represents ART OF LIFE, which recently launched the fourth volume with the title 

“HI4TUS”. ARTOTEL MART further collaborates with galleries and Indonesia’s creative arts events, such as 

in ARTJOG & Art Jakarta 2019. For Art Jakarta 2019 which will take place on August 30 – September 1, 2019 

in Jakarta Convention Center (JCC), ARTOTEL MART will display various original products made by ARTOTEL 

Group’s creative team with the theme of ‘ARTITUDE”, which is a new character of ARTOTEL Group 

displayed to the public in different form of shirts, accessories, and bags. The next ARTITUDE products will 

continue to produce and sell in all ARTOTEL properties, official website, and ARTOTEL MART social media.  

 

Yulia Maria, Assistant Director of Marcomm ARTOTEL Group adds, “With ARTOTEL MART, we want to 

create tremendous support to Indonesian art and creative industry players for creating arts products that 

can be sold to the publics, especially arts enthusiasts, which in return to grow Indonesia’s creative 

economy. To find out more about ARTOTEL MART, visit the official website of ARTOTEL MART in 

www.shop.artotelmart.com and social media in Instagram: @artotelmart and Facebook : ARTOTEL MART. 
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About ARTOTEL Group  
 
ARTOTEL Group is an Indonesia’s hospitality company with 4 integrated pilars of Hotel, F&B, Event Management and Curated 
Merchandise. As a lifestyle brand, ARTOTEL Group offers selection of accommodations, from boutique designed hotel up to 
premium level, from the mass market accommodation to the luxury. On Hotel industry, ARTOTEL Group offers some hotel brands 
such as BOBOTEL, ARTOTEL, CURATED COLLECTIONS, ARTOTEL CASA, ARTOTEL VILLA, & ARTOTEL SUITES. On Food & Beverage 
industry, ARTOTEL Group offers an independent management of restaurant, Bar, and Beach Club.  
 
Through Event Management, under the name of ARTOTEL Project Series (APS)  and Curated Merchandise of ART of Life (AOL), 
ARTOTEL Group has a vision to support and take part on the growth of Indonesian Creative Industry by supporting local players, 
collaborate with them through workshop, art exhibition, creative event, and by producing merchandise featuring artwork of 
emerging local artist. 
 
Property: ARTOTEL Surabaya, Thamrin – Jakarta, Wahid Hasyim – Jakarta, Sanur – Bali, Yogyakarta, Gajahmada – Semarang & 
Haniman – Ubud. Curated Collections: de Braga by ARTOTEL – Bandung, Alpines by ARTOTEL - Batu, & Goodrich Suites- Jakarta. 
F&B Outlets: DOUBLECHIN, BANG BANG, LIDAH LOKAL, ROCA, BART, ARTOTEL BEACH CLUB (ABC), BISTRO DE BRAGA, B10 CAFÉ, 
FAT ELEPHANT, 11/12 ROOFTOP BAR, SANGKAR, OUT OF THE BLUE, SIXTY.  
 
Pipeline: ARTOTEL : Setiabudi – Jakarta, ARTOTEL CASA : Kuningan – Jakarta, BOBOTEL : Gatot Subroto – Medan, Poris 88 – 
Tangerang. Curated Collections: Riz Condo by ARTOTEL – Medan, Huni Huna – Nusa penida, Amber by ARTOTEL – Lombok, 
Mandalika Beach Club by ARTOTEL - Lombok. 
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